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Customer Data Platform
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Data Integration
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Journey Mapping
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Digital in Store
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Unified Messaging
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Personalized Communication

* J2ANUAKNNUGINY
¢ MSdaanstnuusUN

¢ MstlRUAUaVILUGEEaINT
o MsTatuUWamsdaans




o dzauudiudniudd
o (U=UNWYdHUcD
o 1olUstudumuwneinssuy
Store Experience
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2. Central Group
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Online-Offline Integration
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Customer Metrics

« Customer Satisfaction Score
 Net Promoter Score

o Customer Effort Score

e Retention Rate
Channel Metrics

e Cross-channel Conversion
 Channel Attribution
« Engagement Rate

* Response Time
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Data Analysis
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