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* Revenue Growth

* Return on Ad Spend (ROAS)

« Customer Acquisition Cost (CAC)
o Customer Lifetime Value (CLV)

« Conversion Rate

o Click-through Rate (CTR)
« Cost per Click (CPC)

« Cost per Acquisition (CPA)
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« First Touch Attribution
« Multi-touch Attribution
« Cross-device Tracking
« Offline Conversion Tracking




» Awareness Metrics

» Consideration Metrics
« Conversion Metrics

* Retention Metrics
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 Google Analytics
» Adobe Analytics
» Mixpanel

» Heap Analytics

» HubSpot

o Segment

o Amplitude
* Kissmetrics
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« Data Studio
« Tableau
 PowerBlI
* Looker

» Automated Reports
» Custom Dashboards
* Real-time Monitoring
o Alert Systems
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« Trend Analysis

« Cohort Analysis

» Segmentation Analysis
o Comparative Analysis

« Pattern Recognition
» Anomaly Detection
« Predictive Analysis
« Prescriptive Insights
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» A/B Testing

» Multivariate Testing
« Split URL Testing

o User Testing

« Hypothesis Formation
e Test Design

» mplementation

* Results Analysis
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« Goal Setting

« KPI Ownership

* Regular Reviews

« Performance Feedback




Skill Development
« Data Literacy

« Analytics Skills

« Testing Methods

» Optimization Techniques

2. Change Management
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Communication Strategy
o Clear Objectives
« Regular Updates
» Success Stories
« Learning Sharing
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1. Emerging Technologies

Al and Machine Learning
 Automated Optimization

« Predictive Analytics

« Real-time Personalization

» Advanced Attribution

Privacy and Data
» First-party Data
» Privacy Compliance
« Cookie Alternatives
» « |dentity Resolution



