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ANUdntyYav Social Media Marketing

1. mswavudanunduihrne:  lseeaiidedudavmengislhusud
awnsnBauciaua:daansiuanmldlosasy Fadumsasuanuduaus msuausiniy
KSamsSuWuAWAAIRU

2. mstWumsuaviRuuusua (Brand Awareness): msusingihagiv
anavauuls@eatidedisfusudansnasvmssudiaanuAunslunguihrneld

3. msiufamalumsye: msthauadamirn:ava:mstusanuuts
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1. Facebook:

anuuzyavuwaawasu:
Facebook  uuwacwasuninldauxain
Ha1ENJUYUAIKIN=AHSUMSASUBU
UE=ANUIUNUSSE=E1)
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o Wilwasiyu Facebook Groups
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o aulUULNLUUIEWEDIDIMEMS
Aurnauhrine (Audience Targeting)

o 13 Facebook Live waasw
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2. Instagram:

anutuzyavuwacaWasy: Instagram 1JuWatWasSUAUMSIBSMWMSIA:
Jaladu rndrsumsiaSavdien
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o 13 Instagram Stories ua: Reels wadugannuautvauwsy
o aunuluiarMwATAUMWEVIA:3a0AIVNUILBVIUSUG
o 3 Influencers WaRhtunguithHuIBIW:

3. Twitter:

anuuzvavWaaWasy: Twitter HKSUMsdaansdonnuaue ta=ms
JUlacrimasiuuEsalng
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o BugsufiniWaiumsuaatiu

* ORUAMMULAaSWUNFUWUSAURAACaEISIOE)

o 13 Twitter Polls ilaasw Engagement

4. LinkedIn:

anuouzgaviwanwasy: Linkedin uiwacwasudrSumidemuasssig
IKUEHSUMSasnSadgiia-msaaawu B2B
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o aSwunANUIEdaMAIUMS A3

o 18 Linkedin Ads waluslunusmstalamamsrivu

o Tahusaulunau (Groups) ANITBINUUAHNSSUUBIALU

5. TikTok:

anuouzgavuwanWasy:  TikTok  wWumstwsidladunonnuaunaunuuas
aSwassA A rSUMSIivNauidhKugIgsuLa-dgryuand
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« aswidlaninnuaunua=dubsa

o TBwaviazuasuinarmandunteoy

o ruaudrymsaaiasaunu TikTok Influencers

6. YouTube:

anuouzaviwanwasy: YouTube N HSUMsawdarIdianinig
£101a0AUMIWGY
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o aSwadlbnwumsiIayarsansumsBauwacioun

o Bluvonuuu TrueView WatWumsiuavifu

o a%w Playlist iWasiusuibarmnneddag
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1. ms@iamw KPI (Key Performance Indicators): thgsauiu En-
gagement Rate, Reach, Click-Through Rate (CTR) ua: Conversion Rate #2¢
Ussiluwaawsyaunagns

2. msdnsihdaya: Bndaviawu Google Analytics rSauwatmasy
Analytics vavlsiduaidainatiomuwganssUYaRsY

3. msSuWvANUAQIAU: MsSUAUAIUEIKSadaSauEEUNNgNAE BN
gsNvausodSulsultasaIsmMsdaans

4. msnaaav (A/B Testing): noasusuuuuibamrsaluunnciue wWar
Jenlowadnaa
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