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iluguuaJd Marketing Frame

AUAIATYILazdIAUS=NIUH:

msnanlugandNanimsiaguladaenusinis Sudunasinsautudfnuazlnsdasiy
Juaguius:ansmw Marketing Framework 3uiduinsadiiadArynygleliodAnsannsnwmuina;

AWAATYUaY Marketing Framewaork

1. msasfAniGAu
e MHuAUHLgLa:IANUS-aVANIIMSAAaIN
* asSwANUINRSIVAUlUDIANS
o MHUAMTINALEISD
o NIUWUMSHTUNUENIITUS:UU
2. MsYAASSNSWEINSEIUUS:ansSNW
e MSUSHISYUUSNTUMSAaA
* MSINASSUAIINSMUANUIBEIINY
« MsiFonlSinAluladniHuizay
* MISTMHUAS=EzDaIUUIU
3. msiawauazusuusy
* MSANMUWAMISAITUIIU
e MSIIASHUS:aNSMwuaJALIUNY
« msuSuUsunagnsaeurallio
e MsiSguSIawAUIINTaYA

aJAUs:NourRanuaJ Marketing Framewaork

1. Market Analysis

ms3AsizRaniwnaln (Adag1: nain E-commerce Tulng) anadAry:
* yaAmmain: 4.5 uduauuin (2024)
e Insymisiauln: 15% ol
* uDuRl3: 51auAu
* WNANSSUMSBa: 70% whuiafio
* MSJIASIHUUIANAA

e msAnuuualtiunain

IASIHALUY




4. Marketing-M-ix .
Product Strategy
e Product Development
e Product Portfolio Management
* Brand Architecture
e Quality Management
Pricing Strategy

B Tl

» Price Positioning
* Pricing Models
« Discount Strategy
* \Value-based Pricing
Place Strategy
e Distribution Channels
e Channel Management
* Logistics
* Inventory Management
Promotion Strategy
e Advertising
* Sales Promotion
* Public Relations
* Direct Marketing
5. Implementation Plan
NS JUWUANTUIIY
e Campaign Planning
* Resource Allocation
* Timeline Management

« Budget PIanm‘@"* v
(b\



msusHislAsIms
* Project Management
e Team Coordination
* Risk Management
« Quality Control
6. Performance Measurement
KPIs uazmisinwa
e Sales Metrics
» Marketing Metrics
e Customer Metrics
e Financial Metrics

msJIAs1Hua:uUSuUsy

« Performance Analysis

* ROI Calculation

« Optimization Strategy

e Continuous Improvement

nstuAnuMsis Marketing Framework

1. Netflix: Content-Driven Framework
e ms3iAsizivaya: [ Al ua: ML 3IAS1-HWNANSSURBY
e mswmuIAaUIMUA: a5 Original Content MuAUADYMSUDIWEL
« mist1 Personalization: wu:uhAauinusiiawnzunAa
o WadWs: INSIMSSNIANAGY tlazmsiAulnaenuraltiod
: Omnichannel Framework
« Digital Integration: Mauleuus:aumsnisaulatiazoanlau
e Community Building: asuusuwiu Nike+ ua: Nike Training Club
* Direct-to-Consumer: weuugaynumsugnsy
* waaws: msimulnuadeanuIgaaulaullaz:ANUWNWUUIANAT
3. AIS: Local Digital Transformation
« Digital Service: weuuuwanwasufdNa
 Customer Experience: &ns:aumsHuSMsau myAIS




3. CRM Systems
* Salesforce
e Microsoft Dynamics
e Zoho CRM
e Pipedrive
4. Social Media Management
e Sprout Saocial
* Hootsuite
* Buffer
o Later

LWunmMwua:zluinadAty

1. Marketing Funnel Model

Marketing Funnel

Awareness

Consideration

2. Customer Journey Map
Customer Journey

o ”

3. Digital Marketing Framework

Digital Marketing Framework

Analytics Optimization




MsUs=gNAGIUINATHNSSUMIA

1. 9AaHNSSUAEN
« Offline to Online Integration
e MsweUN E-commerce Platform
 msl3 Digital Payment
» st Loyalty Program
* MSIIASHWNFANSSUMSTD
2. amaHNSSUNISU
« Digital Banking Transformation
» Mobile Banking Applications
* Digital Payment Solutions
« Personalized Financial Services
 Data Security and Privacy
3. amaHNssUTIaIINg)
« Digital Travel Experience
* Online Booking Platforms
* Virtual Tours
* Personalized Recommendations
* Review Management
4. qnamnssummsua:m?aaﬁ:u
« Food Delivery Ecosystem
e Digital Ordering Systems
« Delivery Platforms
» Customer Reviews
* Loyalty Programs

msus=enal5 Marketing Framework

1. msusSulsmuuuinssia

ssiavualhy

* MSYSTUIMISNIUS:UUDJANS
e Msaswiu@wENMy

“e msaJynuluinAlulag

=



Technology Adoptlon

» ms(3 Marketing Automation
e MsUs:gNALG Al ua: ML

» mswruu Digital Platforms

e MssSnyIAWUasANeUaVUaNa

Uovgnnudusolumsis Marketing Framework

1. msauuauumnwusms :
 MsrHUAISENAURGARU s
* MSYNASSNSWENSAINEIWD
* MSaSIFUUSSSUDIANSAIHUE
o MsAnMUAIHAIU=UN

2. mMsWAUNNIIY
* MSWNAUSUIAzWAUNTINY:
o MsaswaANUIlunsaumsin
e Msauasumsrivuiduriv
e MsasusINB

3. msuSuusJogunaliios
e MsAnRMUIUIITUAAIA
e MSSUWJIFEIgNA
e MSNAdUlA:ISEUS
» MsUSuUsINS=UIUMSTINIU



