


Data-Driven Marketing
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1. First-Party Data
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« Jaljamstiacio
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o CRM System

« Website Analytics

» Mobile Applications

« Point of Sale
2. Second-Party Data
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« Data Partnership

« Co-marketing Programs

« Strategic Alliances

« Industry Collaborations



3. Third-Party Data
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« Data Providers
« Market Research Companies
« Social Media Platforms
« Analytics Companies
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1. Descriptive Analytics
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« Sales Performance
« Campaign Results
« Customer Behavior
 Market Trends
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« Business Intelligence Tools
« Data Visualization
« Statistical Analysis
« Reporting Dashboards
2. Predictive Analytics
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« Sales Forecasting
« Customer Lifetime Value
o Churn Prediction
« Campaign Performance
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 Machine Learning
« Statistical Modeling
« Pattern Recognition
« Time Series Analysis
3. Prescriptive Analytics
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« Campaign Optimization
« Budget Allocation
« Channel Selection
« Timing Optimization
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« Al-Powered Recommendations
« Optimization Algorithms
« Decision Support Systems
« Automated Rules Engine
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1. Personalization
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« Website Personalization

« Email Marketing

« Product Recommendations

« Dynamic Pricing
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« Behavioral Segments

« Value-based Segments

« Lifecycle Segments

« Propensity Segments



2. Campaign Optimization
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« A/B Testing
« Multivariate Testing
« Attribution Modeling
« Performance Tracking
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« Budget Optimization
« Channel Mix
« Creative Optimization
« Timing Optimization
3. Customer Experience
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« Journey Mapping
« Pain Point Analysis
« Service Design
« Experience Optimization
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« Customer Satisfaction
« Net Promoter Score
« Customer Effort Score
« Retention Rate
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1. Data Collection
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» Web Analytics
« Mobile Analytics
« |oT Sensors

« Social Listening
2. Data Storage
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« Data Warehouse

« Data Lake

« Cloud Storage

« Database Systems
3. Data Analysis
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« Business Intelligence
» Statistical Software
 Machine Learning Platforms

« Visualization Tools
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1. Data Privacy
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« Data Protection

« Privacy Compliance

« Consent Management

« Security Protocols
2. Data Quality
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« Data Cleansing

« Data Validation

« Data Integration

« Data Governance
3. Skill Development
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« Data Literacy

« Technical Skills

« Analytical Skills

« Business Acumen



