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1. Digital-First Lifestyle
wusinAalul 2025 BE3nuuuasINaidusan:
misléoruaunsniadna
o au$niwu: 3y 6.5 5aluvAa U
* IAUIAR: 2.3 BaludFau
* ADUWIINDS: 4.8 $aluvraIU
* qUNnsniaduld: 35% uauusina
wnAnssumisiéau
* Multi-screen Usage: 85% [GHahaaunsmuwsaunu
* Always Connected: 92% aaulaunaaniu
« Digital Payment: 75% [dmMsés:mundna
« Voice Command: 45% [msauwnumigide

2. Personalization Expectationaumardgmaus:aumsnidiuunna:
AIWADIMSHWUTIU

* AUAII@ZUSINSAASIAIUAIIMS

e MstuzthAReITay

« Msdoansiidudiusm

e ANazAINlUNMSIBIU
s:AUUdJ Personalization

« Basic: msiSundaanm

» Advanced: Msiu=thaumMmMUWNANSSY
* Predictive: msamamsniAnuAaINMS

e Contextual: msusSuasumuusun
3. Privacy Awareness

ANUAS:HUNAUANUITDUEIUD:
AYINUIamuloYa
* MSINUSIUSIVTDYA
» Msl§ioyadiuunna
 msuusiayanuunnanany
e MsSnuAIUUaanNyuavlola
msAnaulaisovioya
* 78% Shuulsunennuiudium
* 65% UNiasmsAnmuiaya
* 82% [@onuusuAnlusdla

* 55% gaullandayalivous:aumsninaAu

wnANssuMssanidasuuday
1. Omnichannel Shopping
msﬁbﬁu AMIUUUWAUWAU:

$2JN1IN1STD

e Online Marketplace: 45%

0 e Brand Website: 25%



 Physical Store: 20%
» Social Commerce: 10%
WnANSSUMSAUKIUaYa
* Research Online, Purchase Online (ROPO): 65%
e Showrooming: 35%
* Webrooming: 40%
 Social Media Research: 55%
2. Social Commerce
msBonerulsBeabiFe:
uwanWasuganiigy
« SFacebook: 35% uauymsBadummuluBea
* SInstagram: 25%
* STikTok: 20%
e SLINE: 15%
Uvdnniwananisanduls
 User Reviews: 85%
« Influencer Recommendations: 65%
e Live Shopping: 45%
« Social Proof: 75%
3. Sustainable Consumption
msusInAaegvdiu:
anwldlamudaniay
« [FONUUSUANSURABaURADSIIDNSOU: 72%
« aulpaumsnulan: 68%
« GUATEIWITUINOANUEIEU: 55%
« AW ATYNUUSSITTURRITUDNSAUEINAY: 65%
Uovsniwanomsnnaudso
1. Review ua: Social Proof
INsSwauaJIANUAAIRUIA:MSTUSUNIAIAU:
uxasdayanunibaiio
* 320 NWI59SY: 85%
* ANUAAIRUUINBEINTY: 65%
o Mstu=thmnidou: 75%

* 53397 Influencer: 55%
2. Brand Purpose

AWEATYUDIIAEULUSUA:
Uvdgnasuanuibolu
* AYWSUNABAURMDAIAL: 75%
» ANUlUsIlalumsitiussho: 70%
e Msauuayususu: 65%
* 9SYsSSUNISSNY: 80%




3. Convenience
ANuazAINauslumsso:
Uavemunua=AINn
o MsIS:IURNIE: 90%
« MsIndunRsINGI: 85%
 MSAUUARE:AIN: 75%
e MSuUSMsHauMsue: 70%

msUs=eNABNUNagNsMsAaln

1. Data-Driven Marketing
ms(Giayalumsrhmsnana:

misJiAs1:Hiaua

* Customer Profiling

e Behavioral Analysis

* Predictive Analytics

« Performance Tracking

msululs

* Personalized Marketing

* Target Segmentation

e Campaign Optimization

* Product Development
2. Content Marketing
msaswitdorAnsdlo:

§Uuuuu‘]am

* Short-form Video: 45%

e Live Streaming: 25%

« Interactive Content: 20%

e User-generated Content: 10%

msiaua

* Story-telling

« Educational Content

« Entertainment

* Inspiration
3. Community Building
MSaSWUUBULUSUR:

nagnsmisasivsusu

e Sacial Media Groups

e Brand Ambassador Programs

e Customer Forums

* Exclusive Events

LudluuluouAm

1. Emerging Technologies

inAlula@fv:dwarownAnssuwusina:
1. Extended Reality (XR)
Virtual Reality (VR)



« Virtual Shopping Mall: Uszaumsnigautiaiiouasy
« Virtual Try-on: nnaayaum{ulaniaibou
« VVirtual Events: yiudnusila:nauldsaiauouasy
» Training Simulations: Msnausuluamwinndauinaoy
Augmented Reality (AR)
« AR Shopping: nnaavIWaumMIuNuRvsy
* AR Navigation: ssuuinmulusum
* AR Product Information: dayaauAuuulnnau
¢ AR Marketing: unuiJrymsnanauuu AR
Mixed Reality (MR)
» Holographic Displays: msuaavwauuulalaunsy
« Interactive Showrooms: Hovuanyaumuuulinau
« Virtual Consultations: msusnuuuWauwWanu
« Collaborative Shopping: msSautuiuuTUR&UWUS
2. Artificial Intelligence ua: Machine Learning
Al-Powered Personalization
 Dynamic Pricing: USus1mmuwnANssulla:Aunadms
« Smart Recommendations: s:UUIUUAGEUSIA:USUR
* Behavioral Prediction: msﬁwuwwnﬁnssumsﬁb
« Custom Product Design: msaanuuuaumMiawizunna
Conversational Al
« Advanced Chatbots: usnuanfitthlpusunia:ansuni
« Voice Commerce: msBaaumilgide.
* Al Assistants: W§Igd9aSe=dIUM
« Emotion Recognition: mssustia:mauauadraasuni
Al Analytics
* Real-time Analytics: msalnsiHuuusealny
» Predictive Modeling: msaswluimariung
« Customer Segmentation: msiuJnauanmantudn

« Performance Optimization: msusuus:ansmwanlulda
3. Internet of Things (IoT)

Smart Retail

« Smart Shelves: unuauAmdvase:

 Automated Inventory: ssuupavaumManluda

e Smart Mirrors: ns:aNJvasy=d HSUNAAJIaUM

« Connected Stores: StuAniGousanus:uu loT
Connected Living

« Smart Home Integration: msiSauAanuUuIDase:
» Wearable Technology: aunsniaiulddoase:

« Connected Cars: sngusnIGaumanus:uy

« Health Monitaring: msanmMuaumwuuuisgany
4. Blockchain ua: Web3

Decentralized Commerce
* NFT Marketplaces: nannBouie NFT

« Crypto Payments: msts:uumlensulainasisus



« Smart Contracts: Srynavase:dHSumssoune
« Tokenized Assets: dunswegavnalusuiuulniau
Web3 Experiences

« Decentralized Apps: uawwéméuuuuns:muquﬂ
« Metaverse Shopping: msSautiulumiisa

« Digital Identity: mAuAYNaLUUNS:NLAUE

e Community-owned Platforms: uwamWas’uﬁquuuﬂwéwau
5. 5G ua: Advanced Connectivity

Enhanced Mobile Experience
* Ultra-fast Shopping: ms&auﬂ\lmm@jq\l
« HD Live Streaming: msansudvArumMway
» Real-time Interaction: mslanauuuuissalny
« Cloud Gaming: INuDyuuAaIA
Advanced Applications
 Edge Computing: msus:ulawanuaulngaty
« Smart Cities Integration: msiSauranuiiosdvase:
» Remote Services: usmss:e=(NanNUISIFY
« Immersive Media: dauuulidiusiuArumwas
2. Future Consumption Patterns
sutuumsusinaluaunm:
Sharing Economy
* Product Sharing
* Service Sharing
» Resource Sharing
» Knowledge Sharing
Subscription Economy
* Product Subscriptions
* Service Subscriptions
« Content Subscriptions

 Experience Subscriptions



